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Webinar Introduction

* |s this recorded? Share later? Yes.
* Can you receive a PDF! Yes.

* Should you attend this webinar if you
already have a website with an online
gift registry? Yes.

* Who should be attending this

inar?
webinar: —

* Anyone that sells cups, plates, and

similar items. L IR O\ R
* Anyone that sells tabletop,

kitchen, or giftware lines. 'l be at the trade shows:

| o * Dallas / Summer 2024

* Anyone that sells Juliska, Vietri, e Atlanta / Summer 2024

Herend, Casafina, etc.

Help: Call or text 212-254-9655 or email coach@bridge.org

* You are invited to use our plan and insights with any software. You don’t have to use our service.

Receive your free registry service: shoplocal.org
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What Is Shop Local? ...Why Trust Us!?

* Shop Local is an e-commerce and gift registry
platform.

* We give your shop an Online Store.
* We give your shop an online Registry service.

* We help 1,400 indie stores with brick-and-mortar
location.

* We've handled 80,000+ gift & wedding registries.

 We've handled $124m+ in online sales.

What Is Shop Local Not!?

* Shop Local does not sell direct; we do not
drive the shoppers to myshoplocal.com.

* We want customers on your Online Store:
yourstorename.myshoplocal.com.

Receive your free registry service: shoplocal.org
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What we’ll cover today:

e The Dream Outcome.
e [he Problem.
* The Solution: The Calendar,

* See a sample wedding registry worth
$3.2k+ In orders.

* Live Events: $5k/5 Day Live Challenges. Are you a registry beginner?

. First, watch the [0l webinar:
* Review the $5k/5 Day calendar.

Introductory Registry Training for Indie Stores

* Day | VWWebinar covers:

e Day 2 * 5 reasons why your store should have a registry
4 service.

* Da}’ 3 * How to create a registry using our service,

. Day 4 * What a registry looks like.

* Pricing for our service.

* Day 5

* Google Bonus

* Syncing service.

o FAQ_ Watch: View Video - click here
e Q &A.

Receive your free registry service: shoplocal.org
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The Dream QOutcome

Desired outcome:
In 5 days you receive 5 registries that are worth $5k in sales.

Dream outcome:

* In 5 days you receive |0 registries that are worth $10k in sales.

* You build a recurring revenue stream that generates money all year round.
* Generate $/8k+ in registry orders.

s “ T .l- ~..oo' :.':..b.l.. - ;:..\.\.;.-‘..l..
& ; >~
b" @ ~
en '

. v~

How will you enjoy the benefits of additional sales?
$/8,000
per wedding registry per store
$1,600 online / $1,600 in-store $39,000 online / $39,000 in-store

Receive your free registry service: shoplocal.org
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The Problem

Problems preventing the Dream Outcome:
* No or few existing registrants.

* No registry plan.

* Not sure where to start.

* No registry materials

* No registry software.

“How do | grow my wedding registry business?”

Receive your free registry service: shoplocal.org
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The Solution -

We'll give you the solutions to overcome .
the problems and achieve your Dream we C{‘Qafed 3 b[ueprlhf ]Cor
Outcome; =
 How to get registrants. your gtore fhaf QO[VQQ 'l'he
* How to have a registry plan. prOb(QmQ and he[pg gOU
* How to start your registry growth.
* How to quickly create registry achieve your dream
materials. 1
* How to get and use great registry outcome. /"
software.
We put thig blueprint’s

stepg in a 5-day calendar.

Receive your free registry service: shoplocal.org
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What We'll Bring You
Example of a $3,200+ Registry

@ Search products, brands, people, registrants, news.. (o} ‘ Laura May

@ Home ashboard - & Activity - $ Orders 1 - O Products & Registry Service Network - & Inbox - 3 Management ® Add Admin &

@ You are logged in to Shannon Leigh Edwards & Mackenzie Powell Hartley's registry. You may add items to registry list and view gifts. | Log Out ®

Search 53,789 products B

HOME GIFT REGISTRY v

Registry Admin:

Home - Lists + Overview + Orders & Sign Ups - Events + Reporting + Accounting & Credit + Products Requested - Searches - Marketing *

Archived + Settings

Congratulations
o SHANNON LEIGH EDWARDS & MACKENZIEQ o

"MAC" POWELL HARTLEY
Wedding: January 20, 2024 - Days Till: 18
Welcome to Our Wedding Registry
o @ Overview + + Add Gifts + i= GiftList + & Updates * = Checklists + 8 Purchases + 2 Gift Givers o
B Accounting « ¢ Edit Profile 2 Referrals & Affiliate
@ EventWebsite + ® Help « Log Out -
Gift Purchases: 7 | $2,165.00 \./

Credit Due: $1,605.00
Credit Paid Out: $560.00

Public Note From Registrant:

® Add

(®a Private Note ~ For Merchant Only / Not Visible to Public or
Registrant:

® Add

The Ivy House is here to help...

& Message The lvy House

R, (214) 369-2411

&) \liaw Gift Ranictru Ha|p Page

Edwards & Hartley's ® @ Facebook @ Copy Link
Registry Home Page
& View Your Add Gifts Pad @& Log Out

Add items to registry list
s unique QR code

e




What We'll Bring You
Example of a $3,200+ Registry

2 Pictures

3 Pictures

&
o

ROYAL CROWN DERBY

O Add comment

@)

Gifting Completed

$135.00

® Manage Special Pricing

Herend
Collections Chinese Bouquet Blue Dessert Plate

HRD-AB----01520-0-00

Diameter: 8.25"
8.25"D

Details
QLike - 9528

Share: @ Copy Link + & Email

$42.00

® Manage Special Pricing

Royal Crown Derby

Chelsea Duet Bread And Butter Plate
DVC-ELYGOL62662

Diameter:6.25"
Details
QO Like « W 468

Share: @ Copy Link + &3 Email

$265.00

® Manage Special Pricing

Herend
Collections Chinese Bouquet Blue Oval Veg
Dish

i AN AnNO4 A AN

Morris & Davis's
Registry Home Page
Log Out

U vidnudny AUjusTunieu

© Hide

Requested

12

5 Gifted
7 Needed

5 Gifted:
1x Mary Davis (Online) & ‘
@ Applied as virtual registry credit &

awaiting redemption by registrant
2x Carla Fonts Hrncir (Online) &
@ Applied as virtual registry credit &
awaiting redemption by registrant
2x By Manual Store Entry
® Enter Gift Purchase For This Item @

® Manually Adjust Gifted
© Hide

Requested

12

2 Gifted
10 Needed

2 Gifted:
2x By Manual Store Entry

@ Enter Gift Purchase For This Item ®
® Manually Adjust Gifted

®© Hide

Requested

1

1 Gifted
0 Needed

1 Gifted:
1x By Manual Store Entry

® Enter Gift Purchase For This Item ® T
® Manually Adjust Gifted




...But Does It Really Work!?
We Help 1,400 of the Best Indie Stores in America

THE LETTER

FRIEND & COMPANY

FNE JeEweLERs EsT. 1976

View featured retailers: Shoplocal.org



...But Does It Really Work!?

Let's see what a new retaller says:

Syncing: 19,702 products
Saving: 29 weeks
Saving: $14,777

Sassafras | Retailer | Vicksburg, MS

“I’'m surprised at how fast we
received orders...”

“I’m surprised at how fast we received orders
after signing up for Shop Local. In less than a
day, | could offer my bridal registry customers
thousands of products online. | receive a new
order every other day. It's easier than | thought
it would be!

Customers send us reviews saying how easy it
is for them. We win. They win. Win-win. And,
great retailer support from coaches!”

Nancy Bullard / Owner
l Sassafras / Vicksburg, MS
Member Since April 2021

View featured retailers: Shoplocal.org



Five-Day Plan Overview

o regisMes in .
L dAYS

M T W T

L

» ¢ d

| \ ‘

By following this plan, you will generate enough interest and engagement to achieve your
goal of 5 registries in 5 days. Once you achieve those 5, they likely will bring you $5k+ in

orders.

SH@P

LOCAL

Receive your free registry service: shoplocal.org
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Five-Day Plan Overview

5 Registries in 5 Dayg = $5,000

Day 1: Day 2: Day 3: Day 4: Day 5:

Morning

Let’e fill in thie calendar....

Afternoon

ety Training

Receive your free registry service: shoplocal.org
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Five-Day Plan Overview

5 Registrieg in 5 Daye = $5,000

Day 1: Setup Day 2: Launch Day 3: Engage Day 4: Event Day 5: Final Push

Morning

Software Email Social Media Email Reminder Pursue Leads

+ Get your software ready. If + Send email to clients Interaction + Send email reminder to Follow up with leads that
you have not already, open announcing the service. X clients about your registry | showed interest

your Shop Local account
with the Registry service.

+ Learn about the important
registry trends by watching
the registry 101 video.

Create an Offer
Create an incentive offer to
encourage new registry sign
ups. Set deadline of Day 5.

In-store
Promotion

+ Promote in your store that
you have new wedding and
gift registry service.

* You can find a template
materials to print and use for
this in your Shop Local Store
(Settings > Marketing.)

* Print materials.

Afternoon

Event Prep

Prepare to host a virtual and/in
person event on Day 4.

+ Draft an email to clients.

* You can find a template email
for this in your Shop Local
Store (Settings > Marketing.)

» Mention your registry event.
» Mention your promotion/
incentive offer.

Social Media Post

= Post on your social about
your new wedding and gift
registry service.

* You can find a template text
and image for this in your
Shop Local Store (Settings >
Marketing.)

» Mention your registry event.

» Mention your promotion/
incentive.

Help

» Ask key business friends to
share online that your
business offers an online
registry.

» Mention your promotion/
incentive.

Assessment

« View your email campaign
open rates.

+ View your social media stats.

» Contact key customer and
resources to ask for help
and input.

Staff

« Ask staff to setup registries.

Prepare Email
Reminder

Follow up with your social
media post. Share it directly
with friends and family and
encourage them to share it.

event today.

Team Up with
Local Shops

You’ll team up with another
local business to promote

services. For example, this
may be a wedding dress or

jewelry store.

You can find instructions on
how to do this in your Shop
Local Store (Settings >
Marketing.)

Host Event

Host your virtual and/in

: g rson event.
Prepare email reminding P

clients about your registry
event tomorrow.

Mention your promotion/
incentive offer ends soon.

Monitor progress and notate
results for future reference.

Ask for Reviews
Ask those that signed up to
review your online service and
experience. Share this review
on social media.

Send Thank You
Emails

Email thank you’s to those
that helped you during the
week and attending the event.
Offer them an incentive.

Celebrate

You did it! You pushed
yourself to learn new
features.You planted the
seeds for a profitable registry
business.

You can download this calendar in your Shop Local account In

the File Sharing area.

SH@P

LOCAL

.org



Five-Day Plan Overview

Download your calendar in your Shop Local account’s File Sharing area.

Day 1: Setup Day 2: Launch Day 3: Engage Day 4 Event Day 5: Final Push
Morning

Software Email Social Media Email Reminder Pursue Leads
« Gt your software ready. If | - Send email to clients Interaction « Send email reminder o Follow up with leads that

you have not already, open
your Shop Local account
with the Registry service.

+ Leam about the important
registry rends by watching
the registry 101 video.

Create an Offer
Greate an incentive offer to
encourage new registry sign
ups. Set deadline of Day 5.

In-store

Promotion

+ Promote in your store that
You have new wedding and
gift registry service.

* You can find a template
materials to print and use for
‘this in your Shop Local Store

+ Print materials.

Afternoon

Event Prep
Prepare to host a virtual and/in
person event on Day 4.

Email
+ Draft an email to clients.

* You can find a template email
for this in your Shop Local
Store (Settings > Marketing)

announcing the service.

+ Mention your registry event.

* Mention your promotion/
incentive offer.

+ Follow up with your social
media post. Share it directly
with friends and family and
encourage them to share it.

Social Media Post

- Poston your social about  Team Up with
your new wedding and gift
egistry service. Local Shops

* You can find a template text  * You'll team up with another
local business to promote

services. For example, this

may be a wedding dfess or

and image for this in your
Shop Local Store (Settings >
)

+ Mention your regstry event.

|
« Mention your promotion/ ~ * You can find instructions on

incentive. how to do this in your Shop
Local Store (Settings >
Marketing)
Help ing.)
* Ask key business friends to

share online that your
business offers an online.
registry.

+ Mention your promotion/
incentive.

Assessment Prepare Email
* View your email campaion  Reminder
open rates.

+ Prepare emall reminding

 View your social media stats. * PR PR CEERCED

+ Contact key customer and
resources to ask for help
and input.

Staff

+ Ask staff to setup registries.

event tomorrow.
+ Mention your promotion/
incentive offer ends soon.

clients about your registry  showed interest

event today.

Host Event

Host your virtual and/in

Monitor progress and notate
results for future reference.

Ask for Reviews
Ask those that signed up to
review your online service and
experience. Share this review
on social media.

Send Thank You

Emails

Email thank you's to those
that helped you during the
week and attending the event.
Offer the an incentive.

Celebrate

You i it You pushed
rselfto learm new

features.You planted the

Seeds for a profitable registry

business.

{2 Home -

HOME

(@ Dashboard - & Activity 2

BRANDS Vv

Search products, brands, people, registrants, news...

$ Orders ‘1

DEPARTMENTS Vv

- CP Products -

Search 72,477 products

My File Sharing Library > Al

1,522 Files

NEW ARRIVALS Vv

22 Network - & Inbox -

(

Tickets -

GIFTS Vv

NEWS

Jason Solarek

3 Management -

CONTACT

® Add

MORE VvV

Admin &

+ Add File

All / Price List / Catalogs & Brochures / Images / Applications / Hospitality / Liked / Saved / Archived / Hidden

@ All Files
O My Files

O My Friends' Shared Files

Search Library...

T

Sort: Date Shared v

Today at 9:26 AM
NEW

You shared a PDF file:

Tip: Print your
calendar. Write on it,
ete.

Calendar: Wedding Registry $5k/5-Day Challenge
* Calednar---5-Day-Registry-Challenge-Blueprint-by-Shop-Local-v1.pdf

- 54 KB

> @

Training

E
\l
o

Shared with public: No

Y

o

o

Shared with your business friends who are: Retailers, Sales Reps,
Brands/Distrib, Organizations

D

Like

—

Edit - O

A

Archive - Ti] Delete




Fvents: Five-Day Group Challenge

Join a Group ~ Don't Do It Alone

Join other gtore ownerg in running
the $5k/5-day Challenge

* We're running the $5k/5-Day
Registry Challenge as a special live
event.

| Pick your challenge date:
» Collaborate with other merchants + Monday, April 8 - Friday, April 12

that are doing the plan at the

same time as you., * Monday, August 5 - Friday, August 9

* Dally, live check ins online and Space is limited

share your experiences, successes, Price: $149 / RSVP to: coach@bridge.org
and questions.
* Awards, such as for most Special Offer:
registries gained, best email April Rur: Join before April 2 and cave $100. Pay just $49.
campaign, and best social media
bost. August Run: Join before July 29 and gave $100. Pay just $49.

SH@P

LOCAL

Receive your free registry service: shoplocal.org Training
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Day One: Setup 5 Registries in 5 Days = $5,000

Overview

Day 1: Setup t .
e Morning: T
0.

.S;E:ﬁz:wmmdy_ b A. Software Setup: Open your new If you already have an account,
it et Online Store and registry service. you can gkip thig ctep.

with the Registry service. .

* Learn about the important .

g s s B, Customize your software. Input tax
Create an Offer | rate, etc.

Create an incentive offer to
encourage new registry sign
ups. Set deadline of Day 5.

M

. Create a Registry Offer.

In-store
Promotion

+ Promote in your store that
you have new wedding and
gift registry service. |

* You can find a template
materials to print and use for

this in your Shop Local Store .
(Settings > Marketing.) Aﬂ:e rn O O n '

* Print materials.

9,

In-Store Promotion.

E. Event Prep.

Afternoon

F Emall Prep.

Event Prep y

Prepare to host a virtual and/in |«
person event on Day 4.

* Prepare an email to clients.

* You can find a template email
for this in your Shop Local
Store (Settings > Marketing.)

Training

Receive your free registry service: shoplocal.org
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Open your Shop Local account with the free

Day O ne. Se_tu p Gift & Wedding Registry service.
Morning: Tip:

A. Software Setup If you already have an account, you can gkip this step
®  ® 9 E-commerce &Gift Registry = X+ How It Works
¢« > C 2 shoplocal.org * @ 9 a @
O oo

SH'P SHOP LOCAL Home Customers ™~ News & Events ™~  About Login

LO_OC’SAL E;?E'E?De;iesi,C;i:ERegiswPlatform Services v  Sell v Pricing ™ Support . your
Open a free Online
getup

Store with the gift registry

FE r— service built-in. Join as a cogt:
P o el LT Em 'd Create Your Free Account ret a|| er $O

Join industry leaders, including 1,358 indie retailers

& 114 premium brands.

Choose your business type: e YO U a_n CI regl S-tra_ thS U Se

O Retailer | ) O Organization

O Brand O Restaurant or Hotel >/O U r O n | | ﬂ e S-tO re tO ad d
P— O Sales Rep O Affiliate ' '
O Interior Designer O Friend of Industry an d m an age g l -ﬁ: regl S-try
Lohgrag AR N - Enter Your Email Address: » | | S‘tS .
Your Business Email \’/

Your New . We'll send you an email to confirm your address. Frlends and f'am || use .the
E-commerce & Gift Y

By signing up for Bridge's Shop Local service, you agree to

Registry Platform the Terms of Service and Member User Agreement. gl'ﬁ: | |S'tS ‘to b U>/ glﬁs on | | ne ,

Bridge's Shop Local service helps businesses in the Create Your Free Account Vi a 'te | e p h O n e : an d i n - S'to re .

retail industry sell and buy products. We accomplish

. - Contact Sales or Customer Service: 1-212-254-9655
this by providing a cloud-based e-commerce platform
to leading brands, local retailers, and sales reps. They
use our platform to run online stores, offer online gift

registries, share products, and perform wholesale No annual fee.
New to Shop Local? View plans & pricing

operations. S H . P
LOCAL

—.org —

Free setup.
Already have an account? Log in here No monthly fee.

Receive your free registry service: shoplocal.org
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Day One: Setup
Morning:

B. Customize Your Software
After you open your Shop Local account...

o @ ' Success Checklist for Your &' X + v

<« > C 23 solarekstudio.myshoplocal.com/admin/success-checklist.cfm w (3 3} = 0O c;

* Follow the Store’s Success
Checklist.

» Update your store’s Profile (e.g. Add
your tax rate.)

@ Search products, brands, people, registrants, news.. Q ! Iﬂ Jason Solarek

& Home - (@ Dashboard - # Activity 2 - $ Orders - P Products - 8 Registry - & Network - & Inbox - £3 Management ® Add Admin & -

Call Us: 1-504-259-0347 LUXU RY G IFT SHOP Search 6,559 products b

Fine Gifts & More

Holiday Gift Items = Give a Gift Card = Most Popular Customer Service

* Review your registry service

HOME GIFT REGISTRY v BRANDS v DEPARTMENTS v NEW ARRIVALS v SALE v GIFTS v MORE v Se‘t‘tl ngs

Home > Success Checklist Monday, February 26, 2024

3
\'éuccess Checklist for Your Business

Completed: 6 out of 18 steps (4 skipped)

Get the most out of your account: follow these simple steps to save time

and sell more.
Your Business

° 1. Bookmark Your Shop Local Home Page v Home Page

This link takes you to your

home page

@ 2. Add All Your Brands v

3. Complete Your Business Profile Q v

Next

Navigate Like a Pro

for you. This tour shows you blue
explanation boxes for important

5. Add My Products v features. Take this tour to save
time and know more features.

@ 4. Confirm My Online Catalog & Store Settings v We created a tour of your Store

Receive your free registry service: shoplocal.org
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Day One: Setup

Morning:

B. Customize Your Software

®  ® O LuxuryGift Shop account se! X 4+

<« > C 25 solarekstudio.myshoplocal.com/admin/account.cfm

oy Home 4 Dashboard - & Activity 2 $ Orders P Products

Home > Our Business Profile > Profile Home

Profile Home\/My Team

Online Catalog & Store

Customer service manager:
” Jason Solarek

+ Add Subscriber
This team member receives emails relating to:

* Messages sent via the "Message Us" form on your home page,
customer service page, and footer.
* Messages from other members

Sales manager:
Q Jason Solarek

+ Add Subscriber
This team member receives emails relating to:

* Sync request tickets
* Reviews

Product & data manager:
Q Jason Solarek

+ Add Subscriber

This team member receives emails relating to:

* @ O3 =0O0@

@ Search products, brands, people, registrants, news... Q :f Jason Solarek

5 Registry - 22 Network 2 Inbox 3 Management ® Add Admin &

HOME GIFT REGISTRY v BRANDS v DEPARTMENTS v NEW ARRIVALS v SALE v GIFTS v MORE v

Monday, February 26, 2024

Our Business Profile Home

Gift Registry Newsletters & Alerts SEO Design

Incentives Product Departments My Marketing Materials Software Integrations Industry Help

Referral & Affiliate Program Services & Billing Payment Method

Account Administrators & Ambassador Store/Showroom Images

Rearrange Images

Image 1
Our Store
& Edit Image / Caption

Image 2
Shawna's "Bouquet”
& EditImage / Caption

Add Image

These images appear on your Home Page and Contact page

Company Logo

Choose file

This appears at the top of your account and in emails

Receive your free registry service: shoplocal.org

After you open your Shop Local account...

* Follow the Store’s Success Checklist.

e Update your Store’s Profile (e.g.
Add your tax rate.)

* Review your registry service
settings.
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Day One: Setup

Morning:

B. Customize Your Software

®  ® W LuxuryGift Shop accountse! X 4

(—.

2y Home - (@ Dashboard - # Activity 2 $ Orders P Produ &8 Registry - 2 Network - & Inbox - £3 Management ® Add Admin &

» € 3 solarekstudio.myshoplocal.com/admin/account.cfm?registry g @G O = O @

@ Search products, brands, people, registrants, news... Q iﬂ Jason Solarek

HOME GIFT REGISTRY v BRANDS v DEPARTMENTS v NEW ARRIVALS v SALE v GIFTS v MORE v

Home > Our Business Profile > Registry

Monday, February 26, 2024

Our Registry Settings

Profile Home My Team Online Catalog & Store

Gift RegistMewsletters & Alerts SEO Design

Incentives Product Departments My Marketing Materials Software Integrations Industry Help

Referral & Affiliate Program Services & Billing Payment Method

Good news: Your Gift Registry service is active. Your Registry service may receive registry orders.

Registry Services Registry Checkout

Offer an online registry service:

Yes v

Gift registry manager’'s email

mark@bridge.org,jim@bridge.org

About registry image

Choose File | No file chosen

This image appears on the registry home page above the About section

on your Gift Registry home page
About your registry services

We offer nice registry benefits.

This text appears on your registry home page

When a customer checks out with a gift registry item,
allow the customer to change the registry's designated
shipping address:

No v

When a customer checks out with a wedding registry
item, allow the customer to select whether it's a bridal
shower gift?

Yes v
Credit all online registry purchases to a gift card by
default:

Yes v

"Yes" will update the checkout language to inform the customer of this
credit.

By default, email registrant when a purchase has been
made:

Yes v

Receive your free registry service: shoplocal.org

After you open your Shop Local account...

e Follow the Store’s Success Checklist.

» Update your store’s Profile (e.g. Add
your tax rate.)

* Review your registry service
settings.
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Day One: Setup

, You need to get your Store filled with product that registrants and your
Mommg: staff can add to registries.

B. Customize Your Software
After you open your Shop Local account...

My Brand Manager > Add Brand

Follow the Store’s Success Checklist.

My Public Brand Home Page | My Brand Manager | Wholesale: Terms + Price Floors + Order Online | Syncing Brands

®AddBrand | A RequestBrand | Invite Brands

» Update your store’s Profile (e.g. Add
Add Brand * View Brands by Department:
You can add a brand to your account from the list below. ° Dining & Entertainment >/O U r tax rate .)

o Kitchen

To search for a brand, please search for the brand at the top of your
account in the Top Level Bar (black bar).

o Decorating & Accessories

* Review your registry service

o Jewelry

o Watches

e All Syncing Brands Se-t-tl n gS '

e Top 100 Brands

Below are the 100 most popular brands that businesses sell on the Shop Local platform: o F i I I yo u r' Sto re with p r'od u Cts

~

(this is on the Success

R Brand Is Showing On My Brand

Brand Accoun t Color Key Action Contact Corporate °
°
Checklist):

1. Abigails o View In My [a] Ask to Sync &3 Message
Y Account My Products

business ® Shop Local

s - oot B o * Send Product Syncing
| requests to participating

brands.

Sync

~

. PR Py * Import products with Excel.

Your
business ® Shop Local

. vt | | oo * Sync with your Shopify

2. AnnaWeatherley WL i,

cl

3. Annieglass &< o o & Message acco u nt.
No My Products
business ™ Shop Local
is not account

Syncing
products You are in Admin mode & )

Receive your free registry service: shoplocal.org
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Day One: Setup

$40

$80

5%

Morning:
C. Create Registry Offers...Part |

Start New Registry

Incentive amount to offer registrant to open new wedding

registry at your store:
$40 (Default) / We recommend $70

Your software only offers this sign-up bonus to wedding registrants.

Promote Your Registry

Incentive amount to offer wedding registrant if they complete all
5 registry steps:
$80 (Default) / We recommend $120

Your software only offers this 5-step completion bonus for wedding
registries.

The 5 steps a bride must complete:

|. Add picture to their profile.

2. Add comment to product on list.

3. Add link on official wedding site.

4. Add link on social media.

5. Review their experience registering at your store.

Post Wedding Discount

Offer wedding registrant's a post-wedding discount on un-

purchased items:
Yes ~ 5% (Default) / We recommend 20%

()

)

@

Hegistryincentives No, registrant can’
gistry (default).

c 2% solarekstudio.myshoplocal.com/adminf/account.cfm?registry

and exchanges are easy."”
Yes, registrant can

Incentive amount to offer registrant to open new weddin
g P 9 Shop Local recommends "™

registry at your store: with other retail players.
v
$40 If you choose any "Ye
Your software only offers this sign-up bonus for wedding registrants. what percent of credi
Bridge recommends you offer an amount to better compete with major
retailers. 50%

Incentive amount to offer wedding registrant if they

$80

Your software only offers this 5-step completion bonus

registrants. Bridge recommends you offer an amount tg

with major retailers.

Learn more about the registry incentive program Tipg.
.

In order to receive the bonus dollar amount

completing the 5 steps, the registrant must:l * Average Weddlng

5 step incentive program within a certain nu

after the registry event date: rgglgfrg pu Y‘Ohage

30 days

The incentive program has the most impact on boosting lg $[ l 2-

majority of the steps are completed by the registrant bj
Since one of the steps is reviewing the experience, we . A dd :
window after the event to allow time for a review. Verage we lng

When the above is set to "yes," the software will alert th

about the suggested deadline. reg ig+ rg bringg in
Offer wedding registrant's a post-wedding d $3 ZOO
)

un-purchased items:
Yes ~ 20%
This discount keeps your business competitive with ma;

players (e.g. Zola may offer a 20% discount.) The discq
the day after the wedding event. For six months from thl

wedding, the registrant can purchase the remaining gifts on their list at
the designated % off. It can be used as many times as the registrant
would like. The discount can only be redeemed in-store, which
promotes in-store traffic and helps you control redemption.

o R
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Day One: Setup

Morning:
C. Create Registry Offers...Part 2

Add Your Unique Offer

Offer registrants something unique and interesting. Offer them a

Gt o oo s . What ig unique
about your shop
and the experience
you offer?

SHP

LOCAL



Day One: Setup

Cc 25 solarekstudio.myshoplocal.com/admin/account.cfm?grow A% ¢ G O3 o ¢

. . D load image for use in social post
Morning: ounloadimag @l

' \
D. |ﬂ—S‘tor‘e pr‘omo-uon Q/ C. Your Store

|. Visit Marketing page.

2. Save template file. You can make it easy for in-store shoppers to shop online. Place signage in your store promoting your Shop Local
Store. We recommend you place signage:

3. Open template file.

e By your cash register / POS system.

4. Add your QR code. * Onshelves.
¢ In your store windows and doors.
5. Print file. ¢ In your printed advertisements.

i. Print Your Own Materials:

Tip: We invite you to print the following materials and place them in your store.
Print small 8.5 x | | pieces and Template 1
put them in upright displays. O
S Did you Did you
know we offer an know we offer an
Online Gift & Wedding Online Gift & Wedding
» POS. . ‘
* On shelves. EE
, ‘)V - — O] ——
* |ﬂ WlﬂdOW. / storename.myshoplocal.com
 Didyoy BT We'rea ocal bsiscs powered by Shoplocal.og $HP  We'rea local businesspowered by ShopLocalorg
Online Gy & Weddi
R%r,y? Example: Customize Original Template
your template by Download
adding your website .
URL and QR code =~
/ SlOI@na,n i N
= ysho;”O(dL(Om QR codes are an easy way for customers to visit your Shop Local account.

e,
Sl g,
oy

You can print out your QR code and use it for the above purposes. We recommend you place text next to the QR
code. This helps customers know to what the QR code leads.

SHP

| oarn maore ahnut the reaictry fluor LOCA L :
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Day One: Setup
Morning:

D. In-store promotion

Tip: Try out the QR code using your

mobile phone. Ak your staff to try, too.

US PREMIERE FEB, 23-29

5
muce s NY

UKRAISE PREMIERE FEB.22:20
*
—
. iy

IRAKETA S5 T
KINO o

:::::

(]
THE RAINHOW OX TIE CORNER ‘
ATIHD CENTER Ob 40 DU

Tip: Upright digplays work...

C

o=

= ———

advertisements, in your showroom materials, and more.

Logo Choices:

SH@P, SH@P (SH@P
LOCAL | LOCAL LOCAL
\_— .ORG — .org -ORG
Logo Bold logo Bold logo Bold logo
with green on white circle black and white black and white
outline on clear circle on black circle

on white circle

. Your unique QR codes:
N/

Your Shop Local home page:

s PDF « ok Image

This QR code leads to:
https://solarekstudio.myshoplocal.com

Your Shop Local reviews page:

s PDF « &b Image

This QR code leads to:
https://solarekstudio.myshoplocal.com/reviews.cfm

25 solarekstudio.myshoplocal.com/admin/account.cfm?grow T @ 9 a ¢

Your Shop Local gift registry home page:

o PDF + & Image

This QR code leads to:
~ https://solarekstudio.myshoplocal.com/registry.cfm

_

Need help using a QR code? Shop Local can help you for free. Please email coach@bridge.org or call or text 1-2 S H ' P

254-9655

LOCAL
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Day One: Setup

Afternoon:

E. Event Prep

* Plan to have an event on Day 4.
* You may wish to have drinks and food.
* You'll invite friends, family, and customers.

* Place this event on your staff calendar.

Tip: Pick some interegting local drinke
and food that will show your a local shop. S

Receive your free registry service: shoplocal.org
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Day One: Setup

Afternoon:
F. Draft Emall

* You'll draft an email that you'll

send to all of your clients, family,

and friends.

e You'll use:

* Your native email program.

* Mailchimp.
e Constant Contact.
* Hubspot.

e The emalil will mention:
* Your promotions.

* The deadline to receive
promotion.,

* Bonuses.

* Your event on Day 4.

Tip: You can get your email service to
gend the email tomorrow morning.

Sample emall

Subject: Say “Yes” to this [insert day 4 day]? EF T

Dear Friends of [insert store name],

We have great news: We now offer a wedding registry service. We can now help you and
your family with their wedding registry wishes.

We’re launching our registry service with a special event this [insert day 4 date]. It’s at
[time]. Please join us for [insert food and drink]. Will we see you then? We hope so.

7 Reasons to Register With Us:

. The average wedding registry receives $1,000+ in online orders.

. We offer new registrants a $30 in-store gift card.

. Receive another $70 on top of this when you complete 5 simple steps

. We offer [X] products

. We offer premium brands, including [insert brands, such as Herend, Juliska, and Vietri
if applicable].

. We offer wedding, baby, house warming, wishlist, and all types of registries.

. We’re a local shop. Exchanges and returns are quick and easy.

O~ wOND—

N O

Bonus: Start a new registry by [date of day 4] and you’ll receive [insert].
You can create wedding registry with us online in a few minutes:

1. Visit our wedding registry home page here:
[insert your registry link]

2. Create your registry.

3. Add your products to your registry list.

4. Share your registry with friends and family.

5. You're all set: Start receiving gifts.

P.S. You're invited:
Thank you.

Shop local, SH@P
LOCAL

—.org —
[insert your name] \/
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Day Two: Launch

Overview

Day 2: Digital Promotion

Email

+ Send email to clients
announcing the service.

* Mention your registry event.

+ Mention your promotion/
incentive offer.

Social Media Post

+ Post on your social about
your new wedding and gift
registry service.

* You can find a template text
and image for this in your
Shop Local Store (Settings >
Marketing.)

+ Mention your registry event.

+ Mention your promotion/
incentive.

Help

+ Ask key business friends to
share online that your
business offers an online
registry.

* Mention your promotion/
incentive.

Assessment

+ View your email campaign
open rates.

+ View your social media stats.

+ Contact key customer and
resources to ask for help
and input.

,A

Morning:
A. Send emall.

B. Post to socials.
C. Ask for help.

Afternoon:

D. Assessment.

SHP

LOCAL

— .org —
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Day Two: Launch

Morning:

A. Send emalil.

Send your email that you drafted
yesterday.

Goal: Send email by 10 am

Receive your free registry service: shoplocal.org
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Day Iwo: Launch

Morning:

B. Post to socials.

|. Post to socials. You can use similar content to
what you included in your emalil.

2. Use our template text and image to get
started. Visit: My Business Profile > My
Marketing Materials.

Goal: Post to socials by | 1:30 am

Sample text:

We have great news: We now offer a gift & wedding registry service.

We can now help you and your family with their registry wishes.

Create wedding registry with us:
[insert your registry link]

New wedding registrants receive a $30 in-store gift card. Bonus:
Start a new registry by [date of day 4] and you’ll receive [insert].

6 Reasons to Register With Us:
1. The average wedding registry receives $1,000+ in online orders.
2. Receive another $70 on top of this when you complete 5 simple
steps
. We offer [X] products

3
4. We offer premium brands, including [insert brands, such as such as

Herend, Juliska, and Vietri if applicable].

5. We offer wedding, baby, house warming, wishlist, and all types of
registries.

6. We're a local shop. Exchanges and returns are quick.

® @ W Luxury Gift Shop account se1 X 4

&«

G 2 solarekstudio.myshopl

|.com/admin/account.cfm?grow r G O a

Incentives Product Departments My Marketing Malerl\/'ollwaru Integrations Industry Help

Referral & Affiliate Program Services & Billing Payment Method

My Marketing Materials: Grow Your Business

1. Suggested Areas to Promote Your Account
A.Your Website

You can make it easy for shoppers to reach your Shop Local Store. You can add links and the Shop Local logo on your
website and in social media. You may have a 'parent’ website (e.g. yourstore.com) or a social media page.

You can add links to:

Your Shop Local Home Page: https://solarekstudio.myshoplocal.com

Your Gift Registry Page: https://solarekstudio.myshoplocal.com/registry.cfm
Your Gift Cards Page: https://solarekstudio.myshoplocal.com/giftcard

View example of how store added links

Need help adding the Shop Local logo to your site or materials? We can help you for free. Please email
coach@bridge.org or call or text: 1-212-254-9655.

Please scroll down to receive your free Shop Local logo.

B. Social Media

You are invited to share your Store and registry service on your social media account. We've created the image and
text below for your use.

Example:

812 o -Mck here to download the graphic shown in the example
< Your Store Name © Text for use in your social media post:

Receive wedding regstry gifts via our store in just four steps:

O

1. Create your wedding registry,

2. Add your products to your registry st

3. Share your registry with friends and family.
4, Start recelving gifts.

The average wedding registry receives $1.000+in online orders

Start receiving
wedding gifts today

Start receiving
your wedding gifts...

1 Create your
wedding registry

2 Add your desired
gifts

3 Share your registry
—

Thank you &
4 Start receiving ;nq:m::lo:l SHPP

gifts Swdby LOCAL

Receive wedding registry gifts via our store in just four steps:

1. Create your wedding registry.

2. Add your products to your registry list.

3. Share your registry with friends and family.
4. Start receiving gifts.

The average wedding registry receives $1,000+ in online orders. @

In your social media post, you'll include a link to your registry service:
https://solarekstudio.myshoplocal.com/registry.cfm

You are in Admin mode ¢ )
___/

.

SH@P

. LOCAL

—.org —
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Day Iwo: Launch

Morning: e Text and call friends.
C. Ask for help. {

e

* Share your goal and 5 day plan.

-

* Ask for their ideas and help promoting It.

The Ivy House Is Dallas’ leading
registry resource.

Jason and Laura May, The Ivy House owner

Soee | T [ViY) HOUSE [S88% | ANTIQUES
. o ART
JEWELRY

Training

Receive your free registry service: shoplocal.org
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Day Iwo: Launch

Afternoon:

E. Staff engagement.

 Ask staff to open a registry and test the
service.

» Offer the staff $10 bonus for each wedding
registrant they sign up.

* You want to have a few registries, regardless
of the type (e.g. wishlist, etc.) that are “real.”
Having these are “proof of concept” that
you do In fact have active, real registries and
can share this fact with customers and
prospects.

Receive your free registry service: shoplocal.org
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Day Iwo: Launch

Afternoon:

D. Assessment

Start receiving
wedding gifts today

Start receiving
your wedding gifts...

1 Create your

wedding registry ———
2 Add your desired

gifts
3 Share your registry

—

4 Startreceiving !::,’.‘,‘.Z.".“.i‘i'.. SH@P

gifts gy LOCAL

plocalor

* View emall open rates.

* View social media post stats.

Receive your free registry service: shoplocal.org
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Day Three: Engage

Overview

t

t

>

S.

Day 3: Engage D
Social Media E
Interaction '

Team Up with

Follow up with your social
media post. Share it directly
with friends and family and
encourage them to share it.

N ¢ o W |

Local Shops

You’ll team up with another
local business to promote
services. For example, this
may be a wedding dress or
jewelry store.

* You can find instructions on

how to do this in your Shop
Local Store (Settings >
Marketing.)

Prepare Email k
Reminder &

Prepare email reminding
clients about your registry
event tomorrow.

* Mention your promotion/

incentive offer ends soon.

Morning:
A. Post to social about event tomorrow.

B. Reach out to local shops.

Afternoon:

C. Draft and send email reminder about
event.

SHP

LOCAL

.org )
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Day Three: Engage

Morning:

A. Social post: invite people to tomorrow’s event.

Sample post

You're invited... GP TP T
Join us tomorrow for an amazing wedding registry event. We’'ll
have bubbly and showcase beautiful products for wedding

registries. We’'ll celebrate our current and future brides.

Time: [insert]
Location: [insert]

8 reasons to attend:
1. The average wedding registry receives $1,000+ in online
orders.
2. We offer new registrants a $30 in-store gift card.
3. Receive another $70 on top of this when you complete 5
simple steps
. We offer [X] products
. We offer premium brands, including [insert brands, such as
Herend, Juliska, and Vietri if applicable].
6. We offer wedding, baby, house warming, wishlist, and all
types of registries.
7. We’re a local shop. Exchanges and returns are quick and
easy.
8. Bonus: [insert].

o~

Goal: Post to socials by 10:30 am

You're invited...ﬁﬁﬁ

Join us tomorrow for an amazing
wedding registry event. We’ll have
bubbly and showcase beautiful
products for wedding registries. We’ll

SHP

LOCAL |
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Day Three: Engage

Morning:

B. Reach out to local shops.

Sample email / message to local shop owner/manager.

Subject: Cross promotion
Hi [name],

My name is [name] and | work at [store] at [location]. We’re
neighbors ;)

| like your business and think we can help each other.
I’d like to promote your business in my shop.

| recently launched a gift & wedding registry service at my
shop. We're really excited about it.

Tipi YOU can 8[90 08[[ [008[ QhOpQ Does a cross-promotion interest you?
and uge fh@ email femplafe ag g P.S. - You're invited: I’'m having a special event this [day] at
. [time] at [location]. Please join us for [insert food and drink].
aeript.
Thank you.
Shop indie,

[your name]

SHP

LOCAL

\, —.org —
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Day Three:

Afternoon:

C. Draft and send reminder email about
event.

Goal: Send email by 4 pm

Tip: Includes pics of drinks and food.

Sample email:

Subject: Tomorrow’s event at [time] )
Tip: You'll aleo want to

Dear Friends of [insert store name], text cugtomere and

We hope to you tomorrow ;) candidates. Mogt peop(e
(Reminder) don’t read email in 4
You’re Invited... ﬁmelg faghion.

Special Wedding Registry Event

5pm-7pm

[Location]

Please join us for [insert food and drink].

Why attend?

1. We now offer a gift & wedding registry service. § B TP We can now help you

and your family with their registry wishes.

. The average wedding registry receives $1,000+ in online orders.

. We offer new registrants a $30 in-store gift card.

. Receive another $70 on top of this when you complete 5 simple steps

. We offer [X] products

. We offer premium brands, including [insert brands, such as Herend, Juliska,
and Vietri if applicable].

. We offer wedding, baby, house warming, wishlist, and all types of registries.

. We’re a local shop. Walk right in!

OOk~ WN

0

Bonus: Start a new registry by [date of day 4] and you’ll receive [insert].
Will we see you tomorrow?

Thank you.

Shop local, SH@P
LOCAL

[insert your name] v
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Day Four: Event

Overview

Day 4: Event

Email Reminder

+ Send email reminder to
clients about your registry
event today.

Host Event

Host your virtual and/in
person event.

Morning:

A. Final push for event via social media
post and text messages.

B. Prepare for event.

Afternoon:
C. Host event.

SHP

LOCAL

.org
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Day 5: Final Push

Pursue Leads

Follow up with leads that
showed interest

Monitor progress and notate
results for future reference.

Ask for Reviews

Ask those that signed up to
review your online service and
experience. Share this review
on social media.

Send Thank You
Emails

Email thank you’s to those
that helped you during the

week and attending the event.

Offer them an incentive.

Celebrate

You did it! You pushed
yourself to learn new
features.You planted the
seeds for a profitable registry
business.

Day Five: Final Push ...and Congrats!

Morning:

A. Pursue leads.

B. Ask for reviews.

Afternoon:
C. Celebrate.

SHP

LOCAL

.org )
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Day Five: Final Push ...and Congrats!

Afternoon:
C. Celebrate.

In just one week, you accomplished
this:

* Setup online registry service.

* Created compelling reasons to
register.

e Sent two emails.
* Posted twice on social.
 Contacted local businesses.

* |et your circle for friends and
family know you're the registry
destination.

* Gained new registrants.

SH@P

LOCAL
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Bonus: Let Google Do the Work For You

You just having a Shop Local account brings you wedding registries. Why! Because your Shop
Local Store & Registry service will rank highly in Google.
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Shop Local Helps Indie Stores Rank on Page | of Google in 60% of States
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Bonus: Let Google Do the Work For You

You just having a Shop Local account brings you wedding registries. Why! Because your Shop
Local Store & Registry service will rank highly in Google.

Page 1 Google Search Results Google: “Wedding Registry Alabama”
) Google wadding regsiry asbama
Study methodology: ——
Google "wedding registry" -
4 and the state’s name. e et s

Does every wedding have 8 registry?

February 2024
w

wyoming |

Kentucky | INEESEEE
Maryland [N

Connecticut |

New Jersey [N

0
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Google: Shop Local Beats Other Software by 700%

Wedding Registry Search Results on Page 1 of Google
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Shop Local Shopify Apps MyRegistry.com

SH@P
LOCAL
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What's Next!

Do the cycle once each month...

Do the 5-day / $5k challenge the
firat week of the month

For the next 3 weeke, get <<
registrantg, reviews, and orderg.
Then repeat the cycle...

Receive your free registry service: shoplocal.org
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How Can a Store Create an Online Registry Using Our Service!

@ Search products, brands, people, registrants, news... Q . Laura May ° ° 9
Visit Your Store’s Shop
(@ Home - (& Dashboard - % Activity - $ Orders - P Products - £ Registry Service - 2 Network - & Inbox - € Management - (@ Add ) - Admin & -
°
Local Registry Home
Search 53,789 products B
Page

HOME GIFT REGISTRY Vv BRANDS v DEPARTMENTS v NEW ARRIVALS v GIFTS v NEWS

Registry Admin:

Home -+ Lists + Overview + Orders & Sign Ups + Events + Reporting + Accounting & Credit + Products Requested +« Searches *+ Marketing *

Archived - Settings

Gift Registry Home Page + Wedding Registries + Baby Registries + Wishlists + Help & FAQ - @EESERENEAEERY

& /
Pt 4 WELCOME TO OUR GIFT REGISTRY /
We offer a full-service gift registry. We invite you to: ga—

¢ Shop Online for a Registry

e Start a New Registry

* Manage Your Registry Online

# Edit Slides
FIND A REGISTRY YOUR REGISTRY

, Are you a registrant with us? If so, please sign in below to access your
Please enter registrant’s last name

registry.
. 5 . Password oY
REGISTRIES
Mar. 15, 2025 Kelly Parker & Ben
Esterer
Lost your password or having trouble logging in? Click here
Nov. 9, 2024 Carley Bowman &

Feyton S ABOUT OUR GIFT REGISTRY SERVICE




How Can a Store Create an Online Registry Using Our Service!

@ Search products, brands, people, registrants, news Q . Laura May

Enter the registrant’s
information

{2 Home - (@ Dashboard - # Activity - $ Orders 1 - CPProducts - 3 Registry Service Network - & Inbox - £3 Management ® Add Admin &

Search 53,789 products B

HOMI GIFT REGISTRY v BRANDS v DEPARTMENTS v NEW ARRIVALS v GIFTS v NEWS

Registry Admin:
Home -+ Lists + Overview + Orders & Sign Ups * Events + Reporting + Accounting & Credit + Products Requested + Searches + Marketing -

Archived - Settings

CREATE A GIFT REGISTRY

Registry Details
. * = required
Registry Type Registry’s Event Date +
Jistry Type \_/, 5 gi ve -
Weddina 02/02/2024
Please enter the wedding date.
Registrant’s First Name * \_/l Co-registrant’s First Name
Registrant’s Middle Name Co-registrant’s Middle Name
Registrant’s Last Name * Co-registrant’s Last Name
Registrant's Nickname Co-registrant’s Nickname
If the registrant goes by a different first name (i.e. nickname), please enter that above If the co-registrant goes by a different first name (i.e. nickname), please enter that above
Registrant's Email * Registrant's Phone *
You will use this email address to log in to your registry This is a mobile telephone number & may receive applicable text

messages




How Can a Store Create an Online Registry Using Our Service!

General Save your I"egiStI’y

Notify me via email when a purchase has been made I'd like to receive e-news from The Ivy House
Allow Google to find your registry
Yes, I'd like help completing my registry profile. | authorize The lvy House to collect a picture from my public registry site and/or social media profile

for use on my registry.

Bridal / Wedding Shower

[ Yes, I'm having a bridal or wedding shower event.

If "Yes," please share the date:
Bridal or Wedding Shower Date

Picture for Your Registry
If you are having trouble uploading a photo, please complete this form without uploading a photo.

Our staff can help you upload a photo.
Upload your

picture
Choose File |No file chosen

Administrative ~ Only Viewable by Merchant v

By creating a gift registry, you agree to this website's Terms of Service.

Save Your Registry Profile




FAQ:

Where will registrants and customers come from!?

Registrants Gift Givers
* Local * Local

* Regional * Regional

* National

* International

Receive your free registry service: shoplocal.org
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FAQ:

Start with the Free Plan. Stay with the Free Plan.

Sample Plans

Buyer Account

$ USD/
month

Value: $129/month

Designed for retailers

who want to buy
wholesale, stay
informed, and get

sales leads. Use Shop
Local's service for free.

v Wholesale ordering
with participating
brands.

v Weekly email
summarizing new

products and product

price changes from

participating brands.

v Receive sales leads:

Listing on

participating brands’

Find a Store pages.

Value: $299/month

Free Store

$O UsSD/
month

Best for retailers new
to Shop Local and that
want to sell. Be up and
selling in minutes.

Includes what is in the
Buyer Account plus:

v

v

<

Online Store.

Add unlimited
products.

Add unlimited brands.

Sync with up to 2,500
products from 5
Syncing Brands.

Gift Registry service.

Unlimited non-

wedding registries
(baby, wishlist, house
warming, etc.).

@

v/ 2 wedding registries.

Most Popular

Syncing Store

$26 ...

Value: $679/month

Best for retailers who

sell many premium
brands and want to
reduce their website
labor costs.

Includes whatis in the

Free Store plus:

v Product Pass: Sync
with up to 70,443
products from 114
Syncing Brands

(unlimited Syncing).
v 4 wedding registries.

v Leaderboard access.

v/ Satisfaction
Guarantee or your

money back (Terms).

Registry Store
$148...

Designed for retailers
with a growing
wedding registry
presence.

Includes what is in the
Syncing Store plus:

v/ 32 wedding registries. Q

~/ Custom Domain
(Universal Domain
service).

Shop Local receives a % transaction fee
on completed online orders



FAQ:

What Is Syncing?

i

m

0w

* Shop Local helps indie stores save $1 and 3 minutes
per Synced product.

* [,400 retallers save $3,536,250 and 5,052 weeks on
website maintenance by using our Syncing service.

Receive your free registry service: shoplocal.org
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FAQ:

Which brands are partners and Sync products!?

WL 1L,

Baccarat

Ul

COSTA NOVA

OOOOOOOO

GINORI
1735

0‘0

MACKENZIE-CHIiLDS

oo
(D
ROYAL CROWN DERBY

VIETRI

annieglass

&
BEATRIZ BALL

COUZON

Sleyros

Featured Brand Members

ARTE ITALICA

&
GIEN

Sl
cMolldbedets

Spode

WILLIAM
YEOWARD
CRYSTAI

View | 14 brand partners at: shoplocal.org

SH@P
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FAQ:

Who Can Use a Store’s Online Registry Service!

Mary-Baldwin Albriton Peyton Cohen
Oxford Floral Co. Contemporary Concepts
Oxford, MS Pittsburgh, PA

Kristin Sullivan Janie Lowery
Plum Southern Social Memphis
LaGrange, GA Memphis, TN
I‘s' )
Lois MacRitchie Howard Hurst
The Boutique Charleston Tipton Hurst
Charleston, SC Little Rock, AR

Store staff Registrants

e Staff can add a new registry or edit * Person (e.g. bride) can add a new
an existing one. registry or edit an existing one.

SHEP
: . . LOCAL
Receive your free registry service: shoplocal.org “org
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FAQ:
‘Who' Is Shop Local?

e |n 2007/, we came up with basis for Shop Local
after drawing my clients’ business issues on a
napkin.

e Retallers were struggling to add products to their
websites and brands were struggling to share
their products.

gty e

R
4

e |[n 2007/, Started with 2 retailers and 8 brand
partners.

|
|

e Today, Shop Local helps 1,400 retallers.

* We help retailers sell 3,200+ general brands
(non-partner brands). Retailers can sell any
brand via Shop Local (not limited to partner
brands).

e Joday, we have | |4 brand partners: Syncing
Brands.




Thank you

Let’s help indie
stores sell
more

Shop local,
Jason Solarek
jason@bridge.org / Call or text: [-212-254-9655
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